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ON WEB-BASED INNOVATION THAT STREAMLINES ADMISSION PROCESS 
DAYTON, Ohio - The University of Dayton is partnering with TMP Worldwide, a 
New York-based company that owns the popular job ads Web site Monster.com, to streamline 
its admission process. 
The University of Dayton has helped TMP Worldwide test and refine a new Web-based 
technology that prospective students will never see on their computer screens. The software, 
dubbed College Ware, is improving communication between UD and college-bound students 
while saving the campus money by automating some functions, according to Chris Mu:floz, vice 
president for enrollment management at the University of Dayton. 
Besides UD, Yale University and the University of Arkansas are using the technology. 
"As the first university in the country to use College Ware, we've tested the features and 
offered suggestions for improvement," said Munoz, who's regularly invited to speak about 
electronic student recruitment and marketing strategies at national conferences. "This product 
manages and integrates all forms of communication -electronic, telephone and snail mail- all 
in one system. Its features include automated, personalized e-mails and postcards to students 
who've inquired about admission to let them know what material they need to apply. In the 
past, our admission staff handled this. Now their time is freed up to spend more time with 
students further along in the application process." 
The technology saves money in other areas, too. "The software validates addresses, 
which reduces our costs," Mu:floz said. "The system essentially helps us follow prospective 
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students from initial inquiry through enrollment, and since TMP handles the software and 
upgrades, it eliminates the technological headache. There's no physical hardware or overhead." 
As college-bound students shop around for schools, they request information by mail, e-
mail and phone, making it difficult for admission offices to manage the information. "A recent 
survey we conducted of nearly 250 U.S. colleges found that only 60 percent of the schools used 
an enrollment management system and of those, only 44 percent considered it somewhat or very 
effective," said John Meagle, vice president of educational marketing at TMP Worldwide. 
"We're trying to change this by showing schools how they can better leverage technology. The 
University of Dayton is a market leader in its use of technology in the admission process, and 
we're delighted to partner with the campus on this initiative." 
The University of Dayton's admission Web site (www.admission.udayton.edu) is one of 
the top five in the nation, according to the 2002 Kaplan/Newsweek College Catalog. Through 
the site, prospective students apply online and create their own "microsites," tailoring the 
information to suit their interests. Parents can fill out a form based on the federal financial aid 
process to discover how a financial aid package might be shaped through grants, scholarships, 
loans and work. Even high school guidance counselors can track the status of students who 
have applied to the University of Dayton. 
The University of Dayton, which requires prospective students to apply online, ranks in 
the top 20 most-wired universities in the nation, and is the most wired in Ohio, according to 
Yahoo! Internet Life's 200l"Most Wired Colleges" survey of universities and colleges. The 
University of Dayton will refine its computer requirement and offer only notebook computers to 
undergraduates, beginning with the class that enters in fall 2003. 
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John Meagle at (646) 613-2101 or john.meagle@tmp.com. 
